




















































































































































































































































































































































































































































































































































Essay: Mutual Convergence in Career Design
and Marketing
Toshihiko FUKUDA
This paper looks at the relationship between career design and market-
ing. It attempts to identify areas of mutual convergence, and thus break new
ground in a way that is significant for both fields.
Specifically, the issue of convergence will be addressed from two angles:
(1) making use of marketing concepts and methods in career design and (2)
making use of career design concepts and methods in marketing.
At first glance, it appears that there is no overlap between career design
and marketing. However, common ground for integration does exist, and
this integration can be extremely productive.
This paper aims to achieve mutual convergence by presenting the concept
of non−career design as well as career design, and non−marketing as well as
marketing.
２２３
Hosei University Repository
